Promote abortion and
LGBT agendas

You deserve

& “Sexual Rights”
Pay New Age /.

%

to know what &=~ e, S
_ i e
Girl Scout === -

cOOkies fund Support United =&

Girl Scouts of the USA (GSUSA) national headquarters benefits from every
box of cookies sold through licensing fees the bakers pay to use the Girl Scout
logo. GSUSA’s cookie income and your donations help pay for:

» Association/membership fees fo participate in abortion and homosexual-
rights advocacy groups like The National Council For Research On Women,
National Collaboration For Youth and the World Association of Girl Guides
and Gir! Scouts (WAGGGS), that openly partners with International Planned
Parenthood Federation. Every Girl Scout is a part of WAGGGS.

» Partnerships hetween Girl Scout Councils and Planned Parenthood clin-
ics, educators and executives that expose girls to the pro-abortion mindset.

» Salaries for GSUSA Executive Staff who are leaders in the homosexual-
rights movement: Deb Taft, Lynn Cothren, and Timothy Higdon, as well as
Media Spokesperson, Joshua Ackley. Ackley stars in homo-punk music
videos that show strangulation of a woman and masturbation, yet he was
chosen to facilitate the 2010 "Girls Only" workshop hosted (cookie-funded)
by GSUSA at the United Nations.

» GSUSA’s movement of “inclusion” which recently led it to publicly admit
they have been hiding “transgender” boys in Girl Scout troops and wel-
comes them through the 12th Grade, despite its previous assurances of
providing an all-girl experience to its members and their parents.

DO YOU WANT TO FUND THIS? See the proof about the above information
and get many more disturbing facts by visiting these groups online:

WEBSITES: FACEBOOK GROUPS:
www.100QuestionsForTheGirlScouts.org HonestGirlScouts.com
www.GirlScoutsWhyNot.com Make the Girl Scouts Clean Again
www.SpeakNowGirlScouts.com 100QuestionsForTheGirlScouts.org
www.HonestGirlScouts.com ©2012 HonestGirlScouts.com
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Girl Scouts of the USA (GSUSA) national headquarters benefits from every
box of cookies sold through licensing fees the bakers pay to use the Girl Scout
logo. GSUSA's cookie income and your donations help pay for:

* Association/membetrship fees {0 participate in abortion and homosexual-
rights advocacy groups like The National Council For Research On Women,
National Collaboration For Youth and the World Association of Girl Guides
and Girf Scouts (WAGGGS), that openly partners with International Planned
Parenthood Federation. Every Girl Scout is a part of WAGGGS.

 Partnerships between Girl Scout Councils and Planned Parenthood clin-
ics, educators and executives that expose girls to the pro-abortion mindset.

 Salaries for GSUSA Executive Staff who are leaders in the homosexual-
rights movement: Deb Taft, Lynn Gothren, and Timothy Higdon, as well as
Media Spokesperson, Joshua Ackley. Ackley stars in homo-punk music
videos that show strangulation of a woman and masturbation, yet he was
chosen to facilitate the 2010 "Girls Only" workshop hosted (cookie-funded)
by GSUSA at the United Nations.

» GSUSA's movement of “inclusion” which recently led it to publicly admit
they have been hiding “transgender” boys in Girl Scout troops and wel-
comes them through the 12th Grade, despite its previous assurances of
providing an all-girl experience to its members and their parents.

DO YOU WANT TO FUND THIS? See the proof about the above information
and get many more disturbing facts by visiting these groups online:

WEBSITES: FACEBOOK GROUPS:
www.100QuestionsForTheGirlScouts.org HonestGirlScouts.com
www.GirlScoutsWhyNot.com Make the Girl Scouts Clean Again
www.SpeakNowGirlScouis.com 100QuestionsForTheGirlScouts.org
www.HonestGirlScouts.com ©2012 HonestGirlScouts.com



GIRL SCOUTS Doesn’t Want You To Know...

 New Girl Scouts of the USA (GSUSA) CEO Anna Maria Chavez has been a
guest speaker for and a member of a pro-abortion feminist coalition in
Texas, even though she claims to be Catholic.

» Former GSUSA CEQ Kathy Cloninger publicly admitted on NBC's Today
Show in 2004 that Girl Scout troops and Councils partner with Planned
Parenthood across the country to provide “good” and “information-based”
explicit sex education. She has not retracted that statement.

* Girl Scouts recently admitted they have been welcoming and hiding "trans-
genders" -- boys who wish they were girls -- in Girl Scout troops through-
out the US. As a result, conservative troops are leaving in protest and the
gay-lesbian community is cheering.

» New Girl Scout Journey books, required for earning badges, promote a dis-
proportionate number of abortion advocates, "progressive” socialists,
Marxists, lesbians and extreme-left liberals as role models to girls.

 Regional Girl Scout Councils across America openly support Planned
Parenthood's agenda of explicit sex ed called "Real Life. Real Talk."

* (GSUSA boasts they make over $700 MILLION A YEAR in cookie sales.
Cookie sales only marginally benefit girls (40¢-70¢ per box). The wholesale
cost of the cookies is around 80¢ (which includes royalty fees — based on
gross annual sales volume — paid by the cookie baker to GSUSA for use of
Girl Scout trademarks). Most customers purchase them for $4/box, but the
bulk of the profits ($2.90-$2.50/box) benefit Councils, which GSUSA allows
to partner with pro-abortion and gay-promotion groups. Therefore, out of
$700 million in sales (175 million boxes), each girl earns an average of $25
but Councils rake in roughly $490 million to spend without regard to mem-
bers’ wishes. That's a pretty good profit from a free, child labor force that
includes 5-year-olds.

Does GSUSA simply view Americans as ignorant cash cows?
Want to find out more? See the evidence for yourself on the internet:

WEBSITES: FACEBOOK GROUPS:
www.100QuestionsForTheGirlScouts.org HonestGirlScouts.com
www.GirlScoutsWhyNot.com Make the Girl Scouts Clean Again
www.SpeakNowGirlScouls.com 100QuestionsForTheGirlScouts.org
www.HonestGirlScouts.com ©2012 HonestGirlScouts.com

GIRL SCOUTS Doesn’t Want You To Know...

 New Girl Scouts of the USA (GSUSA) CEO Anna Maria Chavez has been a
guest speaker for and a member of a pro-abortion feminist coalition in
Texas, even though she claims to be Catholic.

» Former GSUSA CEOQ Kathy Cloninger publicly admitted on NBC's Today
Show in 2004 that Girl Scout troops and Councils partner with Planned
Parenthood across the country to provide “good” and “information-based”
explicit sex education. She has not retracted that statement.

* Girl Scouts recently admitted they have been welcoming and hiding "trans-
genders" -- boys who wish they were girls -- in Girl Scout troops through-
out the US. As a result, conservative troops are leaving in protest and the
gay-lesbian community is cheering.

» New Girl Scout Journey books, required for earning badges, promote a dis-
proportionate number of abortion advocates, "progressive” socialists,
Marxists, lesbians and extreme-left liberals as role models to girls.

 Regional Girl Scout Councils across America openly support Planned
Parenthood's agenda of explicit sex ed called "Real Life. Real Talk."

* (GSUSA bhoasts they make over $700 MILLION A YEAR in cookie sales.
Cookie sales only marginally benefit girls (40¢-70¢ per box). The wholesale
cost of the cookies is around 80¢ (which includes royalty fees — based on
gross annual sales volume — paid by the cookie baker to GSUSA for use of
Girl Scout trademarks). Most customers purchase them for $4/box, but the
bulk of the profits ($2.90-$2.50/box) benefit Councils, which GSUSA allows
to partner with pro-abortion and gay-promotion groups. Therefore, out of
$700 million in sales (175 million boxes), each girl earns an average of $25
but Councils rake in roughly $490 million to spend without regard to mem-
bers’ wishes. That's a pretty good profit from a free, child labor force that
includes 5-year-olds.

Does GSUSA simply view Americans as ignorant cash cows?
Want to find out more? See the evidence for yourself on the internet:

WEBSITES: FACEBOOK GROUPS:
www.100QuestionsForTheGirlScouts.org HonesiGirlScouts.com
www.GirlScoutsWhyNot.com Make the Girl Scouts Clean Again
www.SpeakNowGirlScouts.com 100QuestionsForTheGirlScouts.org
www.HonestGirlScouts.com ©2012 HonestGirlScouts.com



